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D Disclaimer

DANONE

This document contains certain forward-looking statementsconcerning DANONE

AlthoughDANONEDbelievesdts expectationsre basedon reasonableassumptionsthese
forward-looking statementsre subjectto numerousisks and uncertaintieswhich could
causeactual resultsto differ materially from thoseanticipatedin theseforward-looking
statementsFor a detaileddescriptionof theserisks and uncertaintiespleaserefer to the
section i Ri &k ct om ©& N ON EAnrmal Report (which is available on

www.danonecon). DANONEundertakesio obligationto publicly updateor reviseany of
theseforward-looking statements Thisdocumentloesnot constitutean offer to sell, or a
solicitationof an offerto buy,Danoneshares




t) KEY FIGURES FY 09

DANONE

Trading operating income

Trading operating margin

@ +3.2% like -for -like @
u 14’982 min (1.6)% reported
0 2 204 mIn +7.4% like -for -like ®

+1.1% reported

+61 bps like -for -like ®
0
15.31% +40 bps reported

Underlying net income
from continuing activities

A +11.5% like -for -like @2
u 1’412 mln +7.5% reported

£ ¢ § § ¢ &%

Underlying EPS (fully diluted) 0257 +10.2% like -for -like @2
from continuing activities uc<. (3.1)% reported
Free cash flow © U1,427min +20.6% reported

(1) At constant scope of consolidation and constant exchange rates
(2) Excluding exceptionals and excluding the effects of the capital increase

(3) Free Cash Flow: Cash flow from operations less capital expenditure (net of disposals) 3



t) Sales growth analysis - FY 09

DANONE

+3.2%

Like -for -like

(3.4)%

CURRENCY

SCOPE OF
CONSOLIDATION

VOLUME

0 14,982 min

FY 2008 FY 2009



t) Sales growth analysis 0 Q4 09

DANONE

+5.5%

Like -for -like

CURRENCY (1.3)%

J score oF L_VOLUME '
0 3,683 min CONSOLIDATION 0 3,682 min

Q4 2008 Q4 2009



2

DANONE

Like-for -like sales growth

10.5%

(3.9)%

(1.2)%

Dairy ~ Waters Baby
Nutrition N

Medical

10.8%

d GROUP
utrition

Accelerating growth in 2009

GROUP

Dairy

13.6%

Baby Medical

Waters

Nutrition  Nutrition



O

DANONE

Sales performance
by division




t) FRESH DAIRY Continued sales acceleration driven

ANONE by portfolio optimization and competitiveness

Volume growth Like -for -like sales growth

V 9.9% - 4.6%

7.0%

2.7%

(1.0)%

(1.2)%
Q109 Q209 Q309 Q409 Q109 Q209 Q309 Q409

@ Performance reflects full effect of Reset Program and is broad -based
@ Continued market share gains in majority of markets
@ Key brands continue to drive growth

@ Acceleration in key markets: US, Brazil, China, Japan



t) FRESHDAIRY- Market shares continue to  strengthen

DANONE

Volume market share vs year ago *

h+0.8 pt

h+1.4 pt
’1+1.0 pt
A LA m |

UK ‘ +1.8 pt PGermany
| [\

IEUS ‘ |t+1.2 pt
|i-0.5 pt

1o

' Poland
|

_ 'France
- Czech

LRepublic "+2'8 Pt
b Russia nm.l pt @

() Full year 2009 vs full year 2008
(2) Year to date November 09 vs year to date November 08 9

‘@' Mexico

Argentina




t) FRESHDAIRY- Q4 marks the end of pricing

adjustments

DANONE

Like-for -like growth Volume
9.9%

(0.2)%

(1.0)%
Q1 (2.0)% Q4

— Price/mix
(5.3)%

(4.7)%

10



t) FRESH DAIRY Selected innovations

DANONE

Eco Yoghurt
Russia
Activia Fiber
USA
Danonino Yoghurt

Portugal, Bulgaria, Russia,

Ukraine, Brazil, Canaries
Densia

Spain, Argentina, Portugal
Light & Fit, single serve

Activia breakfast
ctivia breakfas USA

Bulgaria, Argentina, Brazil, Portugal
11



