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STV At A Glance O

CGHINA DIGITAL TV

China Digital TV Holding Co., Ltd. is the leading provider of conditionalaccess( i CA0) sy st e
in Chinad gpidly growing digital television market

Major Products / Services Company Information

%gqg Digital TV E—"T

e

Smart Cards |

Application Listed Exchange New York Stock Exchange
Software g
Head-end
SoLEl Stock Symbol STV
Set-top Box 1—
Terminal-end oo Design et
Software o= Stock Price $6.85 (August 23, 2010)
-
~
CA Systems
Market Cap. US $398 M

Leading Market Position
_@i @i @i Headquarters Beijing, China

No.1 CA card Approximately 37.8 263 carrier Employees 520
vendor in China  million smart cards customers in

(450% market shipped as of June 27 provinces

share) 30, 2010 in China
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376 million TV viewing households in China; 1.4 TV sets per household (2009)

174 million cable TV households, increasing by about 10 million per year
Highly fragmented cable industrpver 1,900 legitimate operators
Government targets completion of TV digitalization by 2015

As of June 2010, 74.7 million households had gone digital

Average Subscription Fee: Basic cable service $1.5/Mo.
Digital Cable service $3.0/Mo.

... but has lower ARPU compared to developed countries
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Fast Growing Digital TV Market in China
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Eastern and Central China migration Nati ide riar leted
completed and most of Western China g gnioraton comnpiete
As of today,

- Over 200 million terrestrial TV households not digitalized yet

- Existing digital cable subscribers have to replace CA cards every few years

Source: SARFT, Analysys International estimates



STVi s Chinados No. 1 CA Syst-é‘@/m

Strong Smart Card Shipments and Market Share e
2010 H1 Market Share Market Share Comparison (2007--2009)
STV ®mSumavision “DVN BNDS Irdeto ®mKudelski © Others = 2009 =2008 =2007

60.0% -

0.8% __0.7%

8.0% _— 50.0% -

40.0% -
30.0% -
20.0% -

CHINABIGITAL TV 10.0% - -
00% - . N

STV DVN Sumavision NDS

Based on Analysys International data

Cumulative Smart Card Volume

Unit: MM

37.8
31.6

22.8

12.9
1.7 5.6

2005 2006 2007 2008 2009 2010 H1 5



a_—
==
—
—
-y -
- B
-

-

4
ZCR il {5

CHINA DIGITAL TV

Broad and Diversified Customer Network
2010 H1

2005 2006 2007 2008 2009
Customer Profile
Subscription Base

>1MM

-
500k-1MM - 27

Physical location of our customers

<100k 105
* Total: 244 customers covering over 89 million TV homes in China ¥ ,91
3 i -:',";ff,p S g
P

As of December 31, 2009
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Over a Decade of Industry Leadership
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Building Business

Feb. 2002
CCTV adopted our
CA system

2002

1998
I |

2000
|

Jun. 2005
1 Millionth Smart
Card shipped

2004
|

2006
|

Oct. 2007

Listed on the

NYSE

2008

Next Generation
Products and VAS

Jan. 2010
Invested in
OpenV, a major
Chinese online
video company

2010
|

Jul. 1998
Company founded

Signed contract with
100" network operator

10 Millionth Smart Card

Jun. 2006

Aug. 2007

shipped

Aug. 2009
Partnered with
Microsoft to
marketPGTV
tuner solutiors

Mar. 2008
Partnered with Intel to
develop solutions for
high-end settop box



Highly Experienced Executives & Directors E S

Management Team

Jianhua Zhu
Chairman & CEO

Dong Li
President &
Chief Marketing Officer

Zhenwen Liang
Acting Chief Financial Officer

Jian Han
Chief Technology Officer

Note:

A Co-founder

A 11 years with Company Gonggquan Wang
A Tsinghua University

A In charge of daily operations
A 11 years with Company Rui Lu

A Tsinghua University

A 11 years with Company

A MBA from Renmin University of .
China Songzuo Xiang

Aln charge of VAS business unit

A 10 years with Company

A Experience with Microsoft China
Research Institute

Chaoyang Xia

A Ph.D, Tsinghua University

(1) The number of years with Company refers to the time spent with the business of the Company

Independent Directors

A Founding Partner, CDH Venture Partners

A Former General Partner with IDG Technology
Venture Investment

A Vice President and Professor of Communication
University of China

A Director of the Engineering Research Center of
TV Digitalization sponsored by Chinese Ministry of
Education

A Ph. D, Chinese National University of Defense
Technology

A Editor-in-chief of Global Business & Finance
magazine

A Former Chairman of a Nasdag-listed Chinese
company

A Master from Columbia University and Ph. D from
Renmin University of China

A Founding Partner of lvy Capital

A Former Senior Executive in IT and investment
banking industry.

A Ph. D, Tsinghua University
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STV Q2 2010 Highlights / Q3 Outlook
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- Smart card shipments increased for three consecutive quarters

- In terms of card shipment, 1H market share was 54.7% vs. 5482009
- Signed 19 out of 28 available new contracts to install CA systems

- Gross margin remained above 78% with mild ASP decline

- Started providing alin-one chip solution for settop box manufactures

- Ready to launch DRM solution for IPTV platform

- Smart card shipment expected 3.0 million to 3.2 million vs. 2.0 million in Q3 2009

- Revenues expected US$ 15.9 million to US$ 16.9 million33%6YQY increase

* Source: Analysys International

10



Financial Summary S8
US$ million unless otherwise indicated
Q2 2010 Q1 2010 QoQ Q2 2009 YoY
Smart card volume (MM) 3.61 2.57 +40.6% 2.13 +69.1%
Net revenues 19.1 14.0 +36.4% 14.6 +31.1%
Gross profit 15.1 10.9 +38.6% 10.8 +39.3%
Operating Expenses (6.2) (5.6) +9.8% (5.1) +21.7%
Operating Income 8.9 5.2 +69.4% 5.7 +55.0%
Income tax expenses 1.2 (0.9) - (0.5) -
Net income 8.8 5.7 +54.1% 6.8 +29.6%
Diluted EPS (USD) 0.15 0.10 - Gl 2 =
Q2 2010 Q1 2010 Q2 2009
Gross margin 78.7% 77.5% 74.0%
Operating margin 46.5% 37.4% 39.3%
Net margin 46.2% 40.3% 46.8%

11



Cash and Working Capital
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US$million
Q2 2010 Q1 2010 Q2 2009

Cash 190.8 129.5 146.6
Bank Deposits - 64.0 64.0
Short-term Investments 45.9 42.1 --
Total Cash Position 236.7 235.6 210.6
Days Receivable 64 76 86
Days Inventories 93 1832 90
Days Payable 20 18 17
Operating Cash Flow 6.1 5.9 6.0

12



2010 Industry Theme: Three Network Convergence
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MSO time is coming

Under the plan, qualified cable operators will be allowed to provide telecom and
internet services, and telecom operators will be allowed to produce and broadcast
TV programs.

GD2f RSY LISNA2Ré F2NJ OF6fS AyRdzaldNE
Two phases are planned: 2062012 for launching trial sites for convergent serviges,
0KS a7Fl @2 NI 0-20%5 fdrdauddh afRammerciahcmnvergent services
nationwide. In June, 12 cities, including Beijing, Shanghai, were announced to
launch pilot projects in the second half of 2010

Cable network consolidation
SARFT issued guidelines on local cable network consolidation, settlng the goal of
G2yS LINPOAYOSI 2yS ySUGg2N] ¢ o0& UGUKS |[SyY
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Satellite @

Settop box/DVD
@ Netbook

Terrestrial 0 |:| TV set
Mobile @ @ Mobile phone

Cable 15
CHINA DIGITAL TV

IPTV Home gateway

Secure premium content delivered to multiple devices via multiple networks

14



rowth Opportunities
A is the Core of Digital TV Services AR 15
A
ARPU ) :
(US$) A Intergctlvg @
multi-media
A 3-DTV
A High-definition TV
A Rich value-added
content, incl. TV
games
A New TV Media,
internet/ mobile
TV
A Digitalization
-
Tracing Technology / VAS /
Shared Content Platform
N A AN g\ ‘
' I e N s l
Pre-Digital Phase Current Phase Next Phase Long-Term :
Mature product with Well- posm%ied to launch
initiatives i hll'. &
gw ¥

visible market



Multiple Long-term Growth Opportunities R

Examples of Current Initiatives

Mobile CA system for CMMB service

ACMMB transmits live TV programs to handheld devieggsrfobile phone,
GPS, PDA)

Alst domestic CA provider selected by CSM, the national mobile TV carri

Alnstalled hea@nd systems on over 10 networks

ATerminalend solutions expected to deliver to market shortly

mysupermovie.com

= ' ADeliver Hi-def movies/TV shows via hard disks

ABuiltin content protection feature prevents illegal use

ACharge consumers on an a la carte basis

AService started in Beijing, expanding to Shanghai and othaniéecities soo

TV Games on Setibp Box
AEnhanced gaming features on-sgi boxes

AAllows cable subscribers to download games from server end

AAllows subscribers to play with each other over the network

AProduct under betaesting with certain operator
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